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Mercer County Community College

Division of Business and Technology

BUS 101 – Introduction to Business

Syllabus

Section:
#086604, Spring 10


MW, 12noon – 1:15pm, JKC, KC223


March 15 – March 27, 2010 – Spring Break


No Class: 
Monday, April 5 – Professional Development day

Professor:
Andrea Lynch 
Web Page: www.mccc.edu\~lyncha   
Phone:

(609) 570-3652 

Email:

lyncha@mccc.edu
Office Hours:
M: 2:00pm – 5:00pm, JKC, Rm. KC 327



T:  by appointment, WWC, Rm. BS 109



W: 2:00pm – 3:00pm, JKC, Rm. KC 327



Th:  by appointment, WWC, Rm. BS 109
Course materials:

· Textbook:
Title:

Business Essentials, ISBN: 978-0-13-60706-4
Author:
Ebert/Griffin
Publisher:
Pearson / Prentice Hall
· Access code to MYBIZLAB
· Notebook

· 3-ring binder or folder – there are lots of handouts!

Grading:
Exams







40%

Quizzes






15%

Homework






15%

Attendance






10%

Final project






20%








           100%

Catalog Description:
Survey course of the American business system. Includes forms of business ownership, financing, employee relations, marketing, motivation, management, the role of government, and international issues. Also covers workplace ethics, legal concerns, and the responsibility of the individual as worker and consumer..

Note:  
The course outline is available online at www.mccc.edu by selecting Programs and Courses.

Course Goals

This course is designed to provide students with an understanding of business, forms of business ownership, the management and organizational processes, effective marketing, financial management, ethical and social responsibilities and the global business environment. The student will be able to:
1. Describe how business and nonprofit organizations add to a country’s standard of living and quality of life. 
2. Explain how technology has affected business. 
3. Analyze what businesses must do to meet the global challenge. 
4. Describe the different forms of business ownership and explain the advantages and disadvantages of each form
5. Explain the functions of management and how they relate to business success. 
6. Explain the marketing concept. 
7. Explain what money is and how its value is determined. 
8. Distinguish between short-term and long term financing and between debt capital and equity capital. 
Course Requirements:

The student must:

1. Attend all class meetings and participate in class discussions.

2. Read each assigned chapter and complete a chapter quiz.  
3. Complete all homework assignments.

4. Create a personal portfolio as a final project for this class.  Be prepared to present the final project orally to the class.

5. Take 2 mid-terms and 1 final exam.  All exams will be taken in the testing center.
Assignment Policy:

All assignments are expected to be handed in on the due date at the beginning of class.  10% will be deducted for assignments turned in late.  No assignment will be accepted more than 2 weeks late.

Attendance Policy:
Attendance is taken at the beginning of every class.  Students are expected to attend all class meetings - on time.  3 lates counts as an absence.  Poor attendance will affect your final grade.

Academic Integrity Statement:

“A student who, a) knowingly represents work of others as his/her own; b) uses or obtains unauthorized assistance in the execution of any academic work; or c) gives fraudulent assistance to another student is guilty of cheating. Violators will be penalized.” (Student Handbook)

Classroom Conduct Statement:

It is the student’s responsibility to attend all of their classes. If they miss a class meeting for any reason, students are responsible for all content that is covered, for announcements made in their absence, and for acquiring any materials that may have been distributed in class. It is expected that students be on time for all their classes. If students walk into a class after it has begun, it is expected that they choose a seat close to where they entered the room so that they do not disrupt the class meeting.

Students are expected to follow ordinary rules of courtesy during class sessions. Engaging in private, side conversations during class time is distracting to other students and to the instructor. Leaving class early without having informed the instructor prior to class is not appropriate. Unless there is an emergency, leaving class and returning while the class is in session is not acceptable behavior. Disruptive behavior of any type, including sharpening pencils during class while someone is speaking, is not appropriate.

The college welcomes all students into an environment that creates a sense of community and pride and respect; we are all here to work cooperatively and to learn together.

Reasonable Accommodations for Students with Documented Disabilities
Mercer County Community College is committed to supporting all students in their academic and co-curricular endeavors. Each semester, a significant number of students document disabilities, which may require learning, sight, hearing, manual, speech, or mobility accommodations to ensure access to academic and co-curricular activities.  The college provides services and reasonable accommodations to all students who need and have a legal entitlement to such accommodations.  For more information regarding accommodations, you may visit the Office of Academic Support Services in FA129 or contact them at 609.570.3422 or urbanb@mccc.edu.

BUS101, #086604, A.Lynch, Spring 10, MW, 12noon-1:15pm, JKC

	Week
	Dates
	Monday
	Wednesday

	1. 
	M: 1/25

W: 1/27
	Welcome / Introductions


	Ch. 1 – US Business Environment

	2. 
	M: 2/1

W: 2/3
	Ch. 1 – US Business Environment
	Ch. 1 – US Business Environment

	3. 
	M: 2/8

W: 2/10
	Ch. 2 – Business Ethics
	Ch. 2 – Business Ethics 

	4. 
	M: 2/15

W: 2/17
	Ch. 3 - Entrepreneurship
	Ch. 3 - Entrepreneurship

	5. 
	M: 2/22

W: 2/24
	Ch. 4 – The Global Contest of Business
	Ch. 4 – The Global Contest of Business

	6. 
	M: 3/1

W: 3/3
	Ch. 5 – Business Management
	Ch. 5 – Business Management

	
	
	Test 1: Ch. 1-4

	7. 
	M: 3/1

W: 3/3
	Ch. 6 – Organizing the Business
	Ch. 6 – Organizing the Business

	
	M: 3/15 - 20
	Spring Break

	8. 
	M: 3/22

W: 3/24
	Ch. 7 – Operations Management
	Ch. 7 – Operations Management

	9. 
	M: 3/29

W: 3/31
	Ch. 8 – Employee Behavior
	Ch. 8 – Employee Behavior

	10. 
	M:  4/5
W:  4/7
	No Class – PD day
	Ch. 9 – Leadership and Decision Making

	
	
	Test 2: Ch. 5-8

	11. 
	M:  4/12
W:  4/14
	Ch. 10 – Human Resource Management
	Ch. 10 – Human Resource Management

	12. 
	M:  4/19
W:  4/21
	Ch. 11 – Marketing Processes and Consumer Behavior
	Ch. 11 – Marketing Processes and Consumer Behavior

	13. 
	M:  4/26
W:  4/28
	Ch. 12 – Pricing, Distributing, and Promoting Products
	 Ch. 12 – Pricing, Distributing, and Promoting Products

	14. 
	M:  5/3
 W: 5/5
	Ch. 15 – Money and Banking
	Ch. 15 – Money and Banking

	15. 
	M:  5/10
W:  5/12
	Ch. 16 – Managing Finances
	Ch. 16 – Managing Finances

	16. 
	M: 5/17

	FINAL PRESENTATIONS
	

	
	
	Test 3: Ch. 9-12, 15,16











